Abstract
Introduction
Entrepreneurship represents a proactive and innovative economic activity carried out by an individual or a group of individuals connected by a binding contract. The European Union (EU) gives a strong support to the idea of the agrarian entrepreneurship, especially to the agrarian entrepreneurship led by women. Supporting this concept provides sustainability of rural development as the second bearer of the agrarian politics.
Women entrepreneurs have made substantial gains in terms of business education, corporate experience, and technical expertise. Women seek entrepreneurship for flexibility and autonomy, satisfaction and personal growth, and income and prestige (Winn, 2005; Winn, 2004) . Too often, entrepreneurial efforts by women have gone unnoticed, and their contributions have been underappreciated usually because women's business ventures, particularly those in less developed countries, function more in the informal rather than formal economy (Datta et al., 2012 ).
In the Republic of Serbia, and especially in rural areas, women are not involved in rural agrarian activities. This is mainly due to the fact the dominant impact of tradition and the socio-economic outcome of gender differences are amplified by the educational structure, and differences in knowledge, skills and society's approach to education lead to an insufficient ability for the significant overcoming of gender differences. Many women are paid unofficially for their work -these types of payments are not recorded in officially gathered statistics. Also, some women who either want to work or wish to increase their hours are not officially registered as unemployed and therefore do not in appear as data in statistical analysis. This stands for women in general, but likely is more pronounced is rural areas through 'hidden' unemployment and seasonal work (Bock, 2010) Some studies from the past decade clearly indicate a direct relationship between the level of gender equality that a society has reached and the level of sustainable economic and social development and long term prosperity (according to EU progress, 2015) . Revitalizing the village economy is one of the basic demands for villages which have their rural status threatened either by becoming too large (and becoming a town), or by becoming engulfed in urban sprawl from a nearby town or city, or by annulling its own vitality (Čikić et al., 2011; Samardžija et al., 2005) .
The key to starting the inner mechanism of development must be based upon gender sensitive research and analysis, which in turn are based on multiple statistical methods and gather data about entrepreneurship on the international level and Republic of Serbia.
Methods, Goal and Purpose of the Research
The comparative analysis of female agrarian entrepreneurship of certain populated places in the North and the South of Serbia is based on the market research carried out by polling and questionnaires regarding the proportion of female agrarian entrepreneurship with special attention to agri-business, women in villages and rural development.
The questionnaire comprises of 5 parts: personal and family data of the woman entrepreneur, personal attitudes, data about the entrepreneur activities they have done so far, relationship with the environment, advice and suggestions to future women entrepreneurs. It was distributed in electronic form by email, personally on paper and/ or by help of the society of women entrepreneurs.
The research was carried out between 2014 and 2015 with the goal of reaching a representative sample of questioned women divided between 75 participants from the North and 75 participants from the South. The sample was comprised from the database of the agency of agrarian registry, the institute for gender quality of Vojvodina, the University of Kosovska Mitrovica, several societies of women entrepreneurs selected based on consultation with the Chamber of commerce and industry in Serbia, and Regional chambers of commerce.
The aim of this research is to learn about the profile of women entrepreneurs in rural areas through gathering and analyzing current empirical data alongside statistical data about socio-demographic features, ways of conducting business, and the gender based impact of the environment.
The purpose of this work is to detect basic motivators and obstacles for starting a business as a foundation for proactive action and strengthening female entrepreneurship through recommendations to amenable institutions to create specific measures.
Results of the research will serve generally as a confirmation or denial of the presented hypothesis; that there is an insufficient percent of female representation in agribusiness in rural areas, due to conflict relation between innovative spirit and patriarchic pattern of thinking and lack of communication with potential barriers of useful information.
The comparative analysis of female agrarian entrepreneurship from certain areas of the North and the South of Serbia will enable the observation of similarities and differences which can serve in further specification and creation of developmental politics in rural areas.
Rural Development and Agribusiness
According to traditionally collected figures, rural areas in Serbia comprise 70% of the territory but just 43% of the total population (Cvijanović, 2012) . Regional development is conditioned by the availability and quality of agrarian land, the level of infrastructure development, formal and informal institutions, organizations, societies, as well as demographic features of the population of a certain area, social capital and level of awareness about entrepreneurial activity.
In the last half century, the centralistic developmental concept of industrialization has been applied in Serbia which has led to a polarization in which socio-economic development has been saved for the city (urban areas) and left villages (rural areas) as the only dimension of life and work agriculture has left. (Pejanović et al., 2011) .
The idea of agrarian entrepreneurship starting being supported more heavily during the 1990s in the European Union according to Pejanović, 2013 , and in the last several years it has been recognized as a possible solution for unemployment in the Republic of Serbia. Agrarian entrepreneurship is based on new proactive European concepts of multifunctional agriculture as well as limited production on private agrarian land which consists of all the possibilities for economic actions by individuals within the rural economy (Njegovan, 2001 ).
Likewise, it is crucial to affirm the entrepreneurial approach to agribusiness because of the prevalence of an oversimplified belief among agriculturists, tradesmen, scientists and experts. This belief is: if we have a market, we don't need any planning (Njegovan, 2002) . Without a clearly specified plan about what to produce, how to produce it and whom for (which is founded on the law of offer and demand), the entrepreneurial way of business does not exist. Even if the state (Vlahović, 2013) influences an increase in the volume of agricultural producing through adequate measures of agricultural politics, which are in the function of satisfying the local market, it still fails to encompass the entrepreneurial spirit. It is not sustainable to produce random amounts of products and to produce them arbitrarily, without leaning on science, profession and certain groups of consumers (Đurašević, 2009 ).
Creating an operative and efficient commerce society or agricultural husbandry able to deliver demanded product implies being familiar with possible financing resources, and having marketing and management skills (modified according to Jones, 2004) . The sustainability of rural development, according to the new concept, is not only represented by preserving the quality of natural resources and biodiversity, but also in saving social and cultural diversity as a foundation of planetary survival (Pejanović, 2013) through the aspects of continuous education, availability of useful information, development of entrepreneurial way of thinking and the active inclusion of the female population.
Comparative analysis of the female agrarian entrepreneurship of certain populated places in the north and south of Serbia
The research sample (150) was comprised of two sub-samples: 75 women from the north (the Autonomous Province of Vojvodina) and 75 women from the south of Serbia (the Autonomous Province of Kosovo). All of the women from the sample are owners of agrarian husbandry, are engaged in some sort of entrepreneurial activity, and are the owners of an entrepreneurial store or are a part of the managerial structure of a firm.
In both sub-samples there was an equal portion of women falling under the age categories from 35 to 49 years and from 60 to 64 years old. Furthermore, some differences in percentages were noted in the age categories of 19 to 24 years, which contained more participants from the south, and also in the age group of 65+ which consisted only of participants from the south.
10 (13.33%) of the participants from the southern sub-sample have stated that their educational level is that of elementary school diploma or below, while there were no such cases noted in the northern sub-sample (0 (0%)) and there is a somewhat larger number of women from the north who had finished high school. It is notable that there is almost the same portion in the both sub-samples that have higher and high education levels (north 31 (41.33%), south 33 (44%)). Therefore, the conclusion can be drawn that the level of education is a strong positive relationship with the creation of a profitable business idea, entrepreneurial activity and the emancipation of women.
Additional knowledge and/or skills are noted among both subgroups of women, but there are some differences to their extent and direction. Data analysis shows that women from the south are somewhat more familiar with traditional skills which implie modern application of craft and technical knowledge through art and through implementation in distinctive product design.
Taking the sample as a whole, most of the participants live in a household which has three or four family members (north 44 (58. 6%), south 31 (41.33%), meaning that the structure of the household is mainly consisting of married couples with one or more underage children (north 23 -30,67%, south 25 -3.33%). Furthermore, a large portion of the sample consists of expanded families (north 15 (20. 00%), south 17 (22. 67%)).
With regard to decisions made in respect of the distribution of the family budget, women entrepreneurs tend to make it jointly with their family members (north 46 (61. 33%), south 42 (56%)) or on their own (north 21 (28%), south 21 (28%)). Notably, in the southern sub-sample 12 (16%) women said that their husband, partner or a family member is making money-related decisions, while in the northern sub-sample only 3 (4%) women handed these decisions to someone else. The results presented in the Table 1 show that the women from the sample do the household chores mostly on their own, although a husband or partner may help with cooking and cleaning in the northern sub-sample, while husbands and partners from the southern sub-sample help more with the ironing. There is a subtly smaller participation of husbands/partners in taking care of small children and elderly in the southern subgroup. The results shown in Table 2 reveal that the women entrepreneurs from the total sample only partially support the statement:"If only one of the spouses is working, it is more natural for it to be the man". Participants from the north mainly disagree (73.33%) with the statement "Marriage equality is very good, but it is usually better that the male spouse has the last say" and with "Employment of a female spouse takes a big toll on the family life". A comment coming from one of the women entrepreneur participants from the south part of Serbia goes in favor of women emancipation, in spite of the divided attitudes toward traditionalism (shown equally in both sub-samples). Her comment was aimed at the statement "Family needs are more important than a woman's personal ambition" and it was "I absolutely don't accept this attitude!" When it comes to asking for support in situations where some kind of information is needed, finding a replacement when they ill, an urgent money loan and similar, from Table 3 it is noticeable that women entrepreneurs from both parts of Serbia are relying on their family, friends and business associates. Observable is also a poor level of communication with institutions or organizations such as offices for local economic development, the department for commerce in local self-government, National Employment Service, loan institutions, women entrepreneur societies and similar institutions.
Before founding an entrepreneurial store/firm or a registration of agrarian husbandry, entrepreneurs from the northern part of Serbia were more likely to be officially employed or were actively seeking employment while the entrepreneurs from the southern part were mostly unofficially self-employed and already had a firm/husbandry whose activities were shut down (north 3 (4%), south 9 (12%)).
It is estimated that businesses started with entrepreneurial ideas provide 75% of new working places in the commerce every year. The main motivators for opening their own businesses for women from this sample were independence, good ideas or opportunities, increased earnings, family traditions, coordinating career and family duties, converting hobbies into work etc. Entrepreneurs from the populated places in the north were driven by unemployment or by doing jobs that are directly related to their profession, but the women from the south of Serbia were motivated by too much free time that they hand on their hands after raising their children. In close or extended families, the entrepreneur was usually the father of these women entrepreneurs (north 13 (16%), south 24 (32%)).
The business climate in Serbia -as far as availability of the financial capital is concerned, complexity of the administrative procedures and possibilities of getting a second chance for starting agribusiness and business in general -was rated by the women in the total sample, with the women from the north rating it between1-2, while the women from the south rated 2-3 (the range of marks goes from 1 to 5, where one is the lowest and 5 is the highest score). Entrepreneurs from the whole sample rated the risk of failing at 2.46, which in some way is not consistent with the previous answers, and thus indicates either a lack of attention when answering or insufficient knowledge regarding business opportunities.
Before these entrepreneurs started their own businesses, they had attended specific courses in order to prepare them for their future ventures. Women from the south attended mostly courses for entrepreneurial development, craft courses and courses for services, while the women from the north took courses for entrepreneurial development, courses for enhancing their knowledge in bookkeeping, accountancy, managing paperwork, learning more about law procedures and laws, as well as courses which developed their communication, marketing and managerial skills. There is a significant difference in the business approach among female entrepreneurs from questioned sub-samples; the entrepreneurs from the south are under a stronger influence from family tradition regarding entrepreneurship, entrepreneurial and managerial experience and they usually seek professional advice and loans when it comes to starting their own business (north 8 (10.67%), south 26 (75%)). The conclusions that can be drawn from the entrepreneurial experience are as well as macroeconomic stability -the first factor that has an influence on the success of the form -there is also an impact of the innovation in the firm it self. Alongside consulting services, innovation with business strategies and finances is crucial. According to research carried out by Mihailović (2011), these two factors describe more than 50% of the variance in the performance quality of the agri-complexes in Serbia.
Graph 1. Useful business connections during the business setup
Women entrepreneurs from the populated places in the north of Serbia are involved in trade (26-34.67%) , classical services (17-22,67%), agrarian business (12-16%) and information technologies, finances, real-estate and scientific and technological development (8-10.67%) and catering industry (7-9.33%), while in the south (24-32%) the population is engaged in agrarian activities, trade (17-22.67%), administrative and social services (10-13.33%), catering industry (7-9.33%), classical services (6-8. The participants firms or agrarian husbandry from the both subgroups are mostly carrying out business on the local market (north 50 (66.67%), south 48 (64%)). There are only 3 firms (4% of the sample) from the northern sub-sample trading on the European Union market.
Turnover in most of the firms/agrarian husbandries in the past year was approximately the same 2-4 million dinars (RSD) (north 66 (88.00%), south (81.33%). Participants largely either stated that the turnover had decreased compared to last year due to financial crises (north 41 (54.67%)) or stated that it stayed the same (south 43 (57.33%)) (Picture 1).
Picture 1. Changes in earnings in firms/agrarian husbandries compared to last years

Source: Authors , calculation based on the survey data
Gains by the firms/agrarian husbandry in the past year was small/sufficient and good compared to previous periods in the both sub-samples (north 60 (80.00%), south 52 (66.33%)), which is partially confirmed by answers on the control question regarding intensity of change of the gain: decreased (north 24 (32.00%), south 19 (25.33%)), no changes (north 25 (33.33%), south 23 (30.67%)) and increased (north 9 (12%), south 24 (32%)).
Discrepancy in the answers regarding the assessment of the last year's turnover compared to past periods between women from the south and the north is so small it can be disregarded. One of the reasons for that is the fact that only descriptive measures were included in the questionnaire. Nevertheless, women entrepreneurs have rated their businesses as stagnant (north 33 (44%), south 19 (25.33%)), and successful (north 23 (30.67%), and south 43 (57.33%)).
The basic elements of entrepreneurship are innovations which encompass: implementing new organizational structure, implementing new technology, discovering new energy resources, introducing new products, introducing new work methods and similar (Pejanović, 2010) . 31 (41.33%) Entrepreneurs from the north of Serbia have been introducing innovations of products and services for the past two years, while 19 (25.33%) said they introduced stronger marketing support for other areas of their business. On the other hand, entrepreneurs from the south have innovated the inner organization of the firm, 24 (32.00%), product and service innovation, 23 (30.67%), and innovations in marketing, 21 (28%).
As far as income increases in the next two years are concerned, women from both subgroups stated that they are planning to hire additional workers, and invest in new products, services and marketing. Women from the north declared the intention of increasing their employees' salaries (north 15 (20%), south 5 (6.67%), and a higher portion of women from the south stated they plan on keeping most of the gain (north 6 (8%), south 12 (16%), which is not in accordance with previous answers, nor the experience and entrepreneurial tradition of women from the south. Table 4 . Intensity of engagement of the entrepreneurial women in other organizations and societies Generally speaking, entrepreneurs from both subgroups do not show high levels of engagement with any of these organizations, from employers' associations to humanitarian organizations. There is a certain deviation in the southern subgroup (see Table 4 ), which is understandable considering the fact that there is specific entrepreneurial family tradition, which has offered stronger communications through connecting via organizations.
Intensity of engagement ------------------------
EP 2016 (63) 1 (29-46) Maksimović Goran, Otović Slavica, Demirović Dunja, Tatjana Vermezović More women from the northern subgroup had come home from work too tired to do house chores compared to women from the south. There is a registered conflict between time spent on work and time spent at home doing family duties, with both groups of women saying they have bad concentration when it comes to doing family activities due to overwhelming business duties (Table 5 ).
Even though the women from the southern subgroup exhibit less tiredness on work due to household activities than the women from the north, they still show better focus during work hours despite family activities. However they do still feel the equal conflict of the time spent home and time spent on work.
Conflicts with distributors, colleagues, consumers, and the environment near the business's offices have low visibility in both of the subgroups, but the southern subsample stated that, even if some sort of conflict occurs in the office neighborhood, it is usually based on gender discrimination.
In terms of advice for prospective women entrepreneurs, women entrepreneurs from the north have the following messages: engage in continuous education; rely on your intuition, but also on the professional assistance of institutions, friends and family; listen to other peoples' experiences; become a part of societies related to your profession; visit all sorts of events, forums, etc. Synergy and useful information are the key to leading a successful business. The conclusion can be drawn (Keh, 2006 ) that acquiring and applying information isn't a one time event, but an ongoing process through everyday interaction with customers, distributors and other business associates.
Furthermore, it is very important to make a balance between risky and cautious ways of leading a business. The risk taking dimension is positively related to high performances of entrepreneurial firms (Naldi, 2007) , but the successfulness of the entrepreneurial process (Pejanović, 2010 ) is also subject to other crucial factors such as: entrepreneurial opportunities (the presence of favorable market options and good perception of the business possibilities); and entrepreneurial capacity (which enables starting new jobs that are satisfying the market opportunities and which primarily brings the motivation to enter the world of entrepreneurship and having adequate knowledge and skills needed to actualize a business opportunity).
Conclusion
Entrepreneurship represents "creative destruction"; that is, the application of continuous innovations and constant market monitoring. Female entrepreneurship enables a strengthening of gender equality, which is one of the indicators of the economic development of a modern society. Tradition and the patriarchic way of upbringing remains an obstacle, but as shown by market research it can also provide a form of support in some areas.
The hypothesis in this research poses that female entrepreneurship in rural areas is not broadly represented, and it has been confirmed by establishing personal contact with some of the women entrepreneurs, societies and associations. There is not an all encompassing database available, aside from the gender non-sensitive data provided by the Agency for Commerce Registries which consists only of previously collected contacts of entrepreneurs. The research was done in several stages, until the sample of 75 participants from north and 75 participants from south of Serbia was reached.
By employing comparative analysis, the profile of the entrepreneurs was compiled including their family and business environment, personal attitudes and business issues in both subgroups of the sample. Also, a number of key motivators and obstacles for opening a business were revealed by authentic replies given in the survey. The questions were asking what they change generally or in their surrounding, in order to enhance the number of women entrepreneurs in villages.
These are the answers of the women from the northern part of Serbia: "The number of female entrepreneurs could be enhanced by raising the level of awareness regarding the importance of the entrepreneurial way of thinking via specialized education, trainings, courses, forums, entrepreneurial exhibits and fairs, examining visits of the environments in Serbia and abroad which have developed entrepreneurial traditions; establishing more services for taking care of children and helping families (accommodated services such as: kindergartens with flexible working hours, day cares for elderly…); by founding societies and creating a network between available services via modern ways of communication; stronger media support; by eliminating "obstacles" posed by society and government, removing all the taxes apart from the tax on added value and other non-fiscal deals; simplification of administrative measures; by giving more financial incentives such as creating funds for female entrepreneurs starting their own business, starting at the local level; changing business climate and providing stronger levels of state support; increasing positive discrimination of women; and incorporating entrepreneurial education in elementary schools", since 58% of young people claimed they don't have any intention of starting their own businesses in the next 5 years (Citizens' initiatives, 2012).
Answers coming from the women from the south of Serbia: "The number of female entrepreneurs would be significantly higher if a program for empowering female entrepreneurship was developed; by entrepreneurial education and education in every sense; raising collective awareness regarding gender equality, increasing support from families and the environment; influencing collective awareness of women-encouraging proactivity; better and clearer communication and information flow; establishing associations; stronger support from the government; changing the conditions of business and women's' position in the society in general; founding trust funds, starting at the local level; building missing infrastructure in populated areas; changing certain laws, especially ones regarding product import and export; facilitate product placing on regional, EU, and world markets; introducing series of benefits and changing work climate; and the adaptation of certain laws and regulations."
From the above stated recommendations (which are already partially applied in some rural areas), the strongest attitude is that entrepreneurship is in fact a profession and that it needs to be studied early in life, in elementary schools even. It is necessary to create a compulsory national networked system of business communication and correspondence for women entrepreneurs with the inclusion of consulting favors. With the help of associations, societies and informal pressure groups, coercion should be applied to present the issues facing female entrepreneurs to the appropriate adequate institutions, initially focusing on regional differences in order to change specific administrative measures, soften legal restrictions and create rural policies in politics relating to specific areas which can help women entrepreneurs. 
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